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NOTE: You are purchasing a standalone product; MyAccountingLab does not come packaged with this content. If you would like to purchase
both the physical text and MyAccountingLab search for ISBN-10: 0134047478 /ISBN-13: 9780134047478 . That package includes ISBN-10:
013385129X /ISBN-13: 9780133851298 and ISBN-10: 0133877248 /ISBN-13: 9780133877243. For courses in Financial and Managerial
Accounting. Expanding on Proven Success with Horngren's Financial and Managerial Accounting Horngren’s Financial and Managerial
Accounting presents the core content of the accounting course in a fresh format designed to help today’s learners succeed. The Eleventh
Edition expands on the proven success of the significant revision to the Horngren franchise and uses what the authors have learned from
focus groups, market feedback, and colleagues to create livelier classrooms, provide meaningful learning tools, and give professors
resources to help students inside and outside the class. First, the authors ensured that content was clear, consistent, and above all, accurate.
Every chapter is reviewed to ensure that students understand what they are reading and that there is consistency from chapter to chapter.
The author team worked every single accounting problem and employed a team of accounting professors from across the nation to review for
accuracy. This edition continues the focus on student success and provides resources for professors to create an active and engaging
classroom. Through MyAccountingLab, students have the opportunity to watch author recorded solution videos, practice the accounting cycle
using an interactive tutorial, and watch in-depth author-driven animated lectures that cover every learning objective. In addition, all instructor
resources have been updated to accompany this edition of the book, including the PowerPoint presentations and Test Bank. Also available
with MyAccountingLab ® MyAccountingLab is an online homework, tutorial, and assessment program designed to work with this text to
engage students and improve results. Within its structured environment, students practice what they learn, test their understanding, and
pursue a personalized study plan that helps them better absorb course material and understand difficult concepts.
Hospitality Financial Management is an up-to-date finance text that offers hospitality students a uniquely Canadian introduction to financial
management specifically for hospitality and tourism majors. The book uses hospitality examples throughout to cover concepts from a practical
perspective, explaining and demonstrating the importance of financial management in the hospitality industry.
This is the eBook of the printed book and may not include any media, website access codes, or print supplements that may come packaged
with the bound book. For courses in Hospitality Marketing, Tourism Marketing, Restaurant Marketing, or Hotel Marketing. Marketing for
Hospitality and Tourism, 7/e is the definitive source for hospitality marketing. Taking an integrative approach, this highly visual, four-color
book discusses hospitality marketing from a team perspective, examining each hospitality department and its role in the marketing
mechanism. These best-selling authors are known as leading marketing educators and their book, a global phenomenon, is the leading
resource on hospitality and tourism marketing. The Seventh Edition of this popular book includes new and updated coverage of social media,
destination tourism and other current industry trends, authentic industry cases, and hands-on application activities.
Purchasing: Selection and Procurement for the Hospitality Industry, 9th Edition is a learning-centered text that includes several pedagogical
enhancements to help students quickly acquire and retain important information. It is written for those who will be involved with some phase
of purchasing throughout their hospitality careers. This text covers product information as well as management of the purchasing function,
and how this relates to a successful operation. It also acts as a comprehensive reference guide to the selection and procurement functions
within the hospitality industry. Purchasing: Selection and Procurement for the Hospitality Industry is the comprehensive and up-to-date
hospitality purchasing text available today.
Make smart business decisions! Recognizing that most students will become managers, and not accountants, Jiambalvo’s Managerial
Accounting, Second Edition focuses on the knowledge and skills that managers need to make good business decisions. Students and
instructors alike have praised the clear and concise writing style – discussions are to the point, ideas are illustrated, and examples are
presented to make the ideas concrete. Before you buy, make sure you are getting the best value and all the learning tools you’ll need to
succeed in your course. If your professor requires eGrade Plus, you can purchase it now at no additional cost. With this special eGrade Plus
package you get the new text –– no highlighting, no missing pages, no food stains –– and a registration code to eGrade Plus, a suite of
effective learning tools to help you get a better grade. All this, in one convenient package! eGrade Plus gives you: A complete online version
of the textbook Over 1,500 problems from the end-of-chapter problem sets and test bank 2 self-assessment tests per chapter One
Demonstration Problem per chapter (a worked out end-of-chapter problem that steps students through that chapter’s key concepts) Cases,
which promote critical thinking and decision-making skills Learning objectives for each chapter eGrade Plus is a powerful online tool that
provides students with an integrated suite of teaching and learning resources and an online version of the text in one easy-to-use website.
The application of holistic optimization methods in the tourism, travel, and hospitality industry has improved customer service and business
strategies within the field. By utilizing new technologies and optimization techniques, it is becoming easier to troubleshoot problematic areas
within the travel industry. The Handbook of Research on Holistic Optimization Techniques in the Hospitality, Tourism, and Travel Industry
features innovative technologies being utilized in the management of hotels and tourist attractions. Highlighting empirical research on the
optimization of the travel and hospitality industry through the use of algorithms and information technology, this book is a critical reference
source for managers, decision makers, executives, tourists, agents, researchers, economists, and hotel staff members.
"Accessibly written and thoughtfully edited, making it essential reading for those studying hospitality and embarking on a career in the
industry." - Peter Lugosi, Oxford School of Hospitality Management "This text is a fascinating read... Roy Wood has spent 25 years teaching,
researching and writing on the hospitality industry - much of that learning is here in this book." - Erwin Losekoot, Auckland University of
Technology "All different aspects of the hospitality industry are elaborated on... All in all a wonderful course book for for our students!" Claudia Rothwangl, ITM College This book covers the major concepts students are likely to encounter throughout their study within the
hospitality management, giving a comprehensive and up-to-date overview as well as providing engaging everyday examples from around the
world. A leading figure in the field, Roy Wood has successfully gathered international contributors with direct experience of hospitality
management and the hospitality industry as a whole, ensuring the academic, geographical and practical integrity of the book. Key Concepts
in Hospitality Management is written for undergraduate students and those studying short postgraduate or executive education courses in
hospitality management, events management, tourism management and leisure management.

For non-accountant hospitality managers, accounting and financial management is often perceived as an inaccessible part of the
business. Yet having a grasp of accounting basics is a key part of management. Using an 'easy to read' style, this book provides a
comprehensive overview of the most relevant accounting information for hospitality managers. It demonstrates how to organise
and analyse accounting data to help make informed decisions with confidence. With its highly practical approach, this new Edition:
Quickly develops the reader's ability to adeptly use and interpret accounting information to further organisational decision making
and control Demonstrates how an appropriate analysis of financial reports can drive your business strategy forward from a wellinformed base Develops mastery of key accounting concepts through financial decision making cases that take a hospitality
manager's perspective on business issues Presents accounting problems in the context of a range of countries and currencies
Includes a new chapter that addresses a range of financial management topics that include share market workings, agency issues,
dividend policy as well as operating and financial leverage Includes a further new chapter that provides a financial perspective on
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revenue management Includes accounting problems at the end of each chapter to be used to test knowledge and apply
understanding to real life situations Offers extensive web support for instructors and students that includes powerpoint slides,
solutions to end of chapter problems, test bank and additional exercises. The book is written in an accessible and engaging style
and structured logically with useful features throughout to aid students’ learning and understanding. It is a key resource for all
future hospitality managers.
"The authors carefully considered how to thoughtfully and meaningfully integrate data analytics into the financial accounting
course, and are pleased to provide the following data analytics resources. Data Analytics and Decision-Making The text provides
numerous discussions on how decision-makers are increasingly relying on data analytics to make decisions using accounting
information. Accounting software systems collect vast amounts of data about a company's economic events as well as its suppliers
and customers. Business decision-makers take advantage of this wealth of data by using data analytics to gain insights and
therefore make more informed business decisions. Data analytics involves analyzing data, often employing both software and
statistics, to draw inferences. As both data access and analytical software improve, the use of data analytics to support decisions
is becoming increasingly common at virtually all types of companies"-From restaurants to resorts, the hospitality industry demands strong operations management to delight guests, develop
employees, and deliver financial returns. This introductory textbook provides students with fundamental techniques and tools to
analyse and improve operational capabilities of any hospitality organization.
Hospitality Industry Managerial AccountingEducational Inst of the Amer Hotel
Basic Management Accounting for the Hospitality Industry uses a step by step approach to enable students to independently
master the field. This second edition contains many new themes and developments, including: the essence of the International
Financial Reporting Standards (IFRS) integration of the changes caused by the evolution of the Uniform System of Accounts for
the Lodging Industry (USALI) the extension of price elasticity of demand, and addition of income and cross elasticities the addition
of break-even time (BET) as an additional method of analysing capital investments Up-to-date and comprehensive coverage, this
textbook is essential reading for hospitality management students. Additional study and teaching materials can be found on
www.hospitalitymanagement.noordhoff.nl
This handbook analyzes the main issues in the field of hospitality marketing by focusing on past, present and future challenges
and trends from a multidisciplinary global perspective. The book uniquely combines both theoretical and practical approaches in
debating some of the most important marketing issues faced by the hospitality industry. Parts I and II define and examine the main
hospitality marketing concepts and methodologies. Part III offers a comprehensive review of the development of hospitality
marketing over the years. The remaining parts (IV–IX) address key cutting-edge marketing issues such as innovation in hospitality,
sustainability, social media, peer-to-peer applications, Web 3.0 etc. in a wide variety of hospitality settings. In addition, this book
provides a platform for debate and critical evaluation that enables the reader to learn from the industry’s past mistakes as well as
future opportunities. The handbook is international in its constitution as it attempts to examine marketing issues, challenges and
trends globally, drawing on the knowledge of experts from around the world. Because of the nature of hospitality, which often
makes it inseparable from other industries such as tourism, events, sports and even retail, the book has a multidisciplinary
approach that will appeal to these disciplines as well as others including management, human resources, technology, consumer
behavior and anthropology.
Professional foodservice managers are faced with a wide array of challenges on a daily basis. Controlling costs, setting budgets,
and pricing goods are essential for success in any hospitality or culinary business. Food and Beverage Cost Control provides the
tools required to maintain sales and cost histories, develop systems for monitoring current activities, and forecast future costs. This
detailed yet reader-friendly guide helps students and professionals alike understand and apply practical techniques to effectively
manage food and beverage costs. Now in its seventh edition, this extensively revised and updated book examines the entire cycle
of cost control, including purchasing, production, sales analysis, product costing, food cost formulas, and much more. Each
chapter presents complex ideas in a clear, easy-to-understand style. Micro-case studies present students with real-world
scenarios and problems, while step-by-step numerical examples highlight the arithmetic necessary to understand cost controlrelated concepts. Covering everything from food sanitation to service methods, this practical guide helps readers enhance their
knowledge of the hospitality management industry and increase their professional self-confidence.
The International Encyclopedia of Hospitality Management covers all of the relevant issues in the field of hospitality management from both a
sectoral level: * Lodging * Restaurants * Clubs * Time-share * Conventions As well as a functional one: * Accounting & finance * Marketing *
Human resources * Information technology * Facilities management Its unique user-friendly structure enables readers to find exactly the
information they require at a glance; whether they require broad detail which takes a more cross-sectional view across each subject field, or
more focussed information which looks closely at specific topics and issues within the hospitality industry today. Section Editors: Peter Harris
- ACCOUNTING & FINANCE Oxford Brookes University, UK Zheng Gu - ACCOUNTING & FINANCE University of Nevada, Las Vegas, USA
Randall Upchurch - CLUB MANAGEMENT & TIMESHARE MANAGEMENT University of Central Florida, USA Patti Shock - EVENT
MANAGEMENT University of Nevada, Las Vegas, USA Deborah Breiter - EVENT MANAGEMENT University of Central Florida, USA David
Stipanuk - FACILITIES MANAGEMENT Cornell University, USA Darren Lee-Ross - HUMAN RESOURCES MANAGEMENT James Cook
University, Australia Gill Maxwell - HUMAN RESOURCES MANAGEMENT Caledonian Glasgow University, UK Dimitrios Buhalis INFORMATION TECHNOLOGY University of Surrey, UK Allan Stutts - LODGING MANAGEMENT American Intercontinental University, USA
Stowe Shoemaker - MARKETING University of Houston, USA Linda Shea - MARKETING University of Massachusetts, USA Dennis
Reynolds - RESTAURANTS & FOODSERVICE MANAGEMENT Washington State University, USA Arie Reichel - STRATEGIC
MANAGEMENT Ben-Gurion University, Israel
This is the eBook of the printed book and may not include any media, website access codes, or print supplements that may come packaged
with the bound book. Cost Control: A Fundamental Approach will inspire you to learn cost control as an essential skill for any future chef or
foodservice manager. The text begins by helping you master key culinary math basics, making subsequent cost control equations easier to
understand and compute. Balancing real-world industry challenges with cost control theory, the text covers topics such as recipe costing and
sales price determination, purchasing and storeroom control, labor control, revenue management, and income statements and budgeting.
Throughout the text, author Daniel Traster encourages you to think critically about the material, promoting a deeper understanding of cost
control.
This textbook includes everything readers will need to gain a clear understanding of managerial accounting in a hospitality setting. Chapters
reflect new tax laws and the impact of the Sarbanes-Oxley Act, as well as the results of new survey research on updated practices in capital
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budgeting and leasing. Readers will learn to make effective choices based on the numbers that affect daily operations, develop on-target
budgets and control cash flow, reach profit goals with the help of financial reports and other tools, and apply the latest uniform systems of
accounts for hotels and restaurants.
Principles of Management is designed to meet the scope and sequence requirements of the introductory course on management. This is a
traditional approach to management using the leading, planning, organizing, and controlling approach. Management is a broad business
discipline, and the Principles of Management course covers many management areas such as human resource management and strategic
management, as well behavioral areas such as motivation. No one individual can be an expert in all areas of management, so an additional
benefit of this text is that specialists in a variety of areas have authored individual chapters.
Previously published as Managerial Accounting in the Hotel and Catering Industry, this book has been substantially revised, expanded and
updated in order to keep abreast of current accounting developments and their applications in the hotel, restaurant and catering industry.
This is the first text that has been developed specifically to examine what revenue managers in the hospitality industry must know and do to
be successful. Numerous cases and practical examples are used to illustrate revenue management concepts. Chapter ending questions and
problems help them perform the calculations and practice the decision-making skills that are used in the field. RM in Action shows how the
revenue management principles can be clearly illustrated using real-world examples reported in various news outlets. RM on the Web offers
sites listed on the Internet to provide supplemental information about a topic or issue. Revenue managers will then gain hands-on skills to
effectively manage their inventories and prices.
The International Encyclopedia of Hospitality Management is the definitive reference work for any individual studying or working in the
hospitality industry. This new edition updates and significantly revises 25% of the entries and has an additional 20 new entries. New online
material makes it the most up-to-date and accessible Hospitality Management encyclopedia on the market. It covers all of the relevant issues
in the field of hospitality management from both a sectoral level: Lodging, Restaurants/Food service, Time-share, Clubs and Events as well
as a functional one: Accounting & Finance, Marketing, Strategic Management, Human Resources, Information Technology and Facilities
Management. Its unique user-friendly structure enables readers to find exactly the information they require at a glance; whether they require
broad detail which takes a more crosssectional view across each subject field, or more focused information which looks closely at specific
topics and issues within the hospitality industry today.

Written in an easy-to-read, easy-to-understand style, Foundations of Lodging Management, 2e explores how the lodging industry
and the hotels in the industry operate. KEY FEATURES: With coverage of both small and large hotels, it addresses each
department, including the front office, sales and marketing, housekeeping, maintenance and more! This edition features more on
green initiatives and expanded discussion of revenue optimization.
A less-expensive grayscale paperback version is available. Search for ISBN 9781680922936. Principles of Accounting is designed
to meet the scope and sequence requirements of a two-semester accounting course that covers the fundamentals of financial and
managerial accounting. This book is specifically designed to appeal to both accounting and non-accounting majors, exposing
students to the core concepts of accounting in familiar ways to build a strong foundation that can be applied across business
fields. Each chapter opens with a relatable real-life scenario for today's college student. Thoughtfully designed examples are
presented throughout each chapter, allowing students to build on emerging accounting knowledge. Concepts are further reinforced
through applicable connections to more detailed business processes. Students are immersed in the "why" as well as the "how"
aspects of accounting in order to reinforce concepts and promote comprehension over rote memorization.
The emphasis of MANAGERIAL ACCOUNTING, 6e is on teaching students to use accounting information to best manage an
organization. In a practice Hilton pioneered in the first edition, each chapter is written around a realistic business or focus company
that guides the reader through the topics of that chapter. Known for balanced examples of Service, Retail, Nonprofit and
Manufacturing companies, Hilton offers a clear, engaging writing style that has been praised by instructors and students alike. As
in previous editions, there is significant coverage of contemporary topics such as activity-based costing, target costing, the value
chain, customer profitability analysis, and throughput costing while also including traditional topics such as job-order costing,
budgeting and performance evaluation.
Companies compete to gain public notoriety every day and use creativity and innovation to get ahead of their competition. In
oversaturated industries, such as the tourism sector, smart strategies and global network capabilities must be adopted and
improved in order to increase competitiveness. Multilevel Approach to Competitiveness in the Global Tourism Industry contains
crucial reference material that discusses new intelligent practices to increase business competitiveness in the tourism sector.
Featuring research on topics such as networking, artificial intelligence, and regional competitiveness, this book is ideally designed
for program directors, event coordinators, tour developers, hotel managers, restaurateurs, travel agents, policymakers, academics,
researchers, advanced students, entrepreneurs, government officials, and professionals in the tourism and hospitality industry.
(Black & White version) Fundamentals of Business was created for Virginia Tech's MGT 1104 Foundations of Business through a
collaboration between the Pamplin College of Business and Virginia Tech Libraries. This book is freely available at:
http://hdl.handle.net/10919/70961 It is licensed with a Creative Commons-NonCommercial ShareAlike 3.0 license.
This is the eBook of the printed book and may not include any media, website access codes, or print supplements that may come
packaged with the bound book. Hospitality is a people industry, and this textbook will teach readers how to manage the important
human resources who provide services within a hospitality operation. They'll learn how to fulfill the requirements of U.S.
employment and workplace laws, and discover the latest strategies for attracting employees, minimizing turnover, and maximizing
productivity. Topics include: The impact of the post-recession economy on recruiting, selection, retention, and turnover How
companies use social media to learn about job applicants The role of technology in performance appraisals The latest trends in
effective incentive programs and industry benefits The changing face of unions and new trends in organizing and collective
bargaining Social responsibility and sustainability measures, including what companies are doing (and not doing) right
The objective of this textbook is to teach students to be conversational in speaking “numbers.” This means understanding
fundamental accounting concepts, developing solid financial analysis abilities, and then applying them to understand and improve
the operational performance of their hotel or restaurant. The book will accomplish this by studying the current practices of some of
today’s leading hotel and restaurant companies. Chapters will be developed under the auspices of a select group of hospitality
industry General Mangers, Directors of Finance, and Regional Accounting Managers to ensure that the information is current,
accurate and useful. Understanding and applying the information will be the main focus of this book. This textbook should provide
hospitality managers the knowledge and experience to be comfortable in using numbers to operate their departments. This
includes developing the ability to perform all accounting and financial aspects of their position efficiently and correctly including
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revenue forecasting, wage scheduling, budgeting, P&L critiques, purchasing procedures and cost control methods. As a result,
they will have more time to spend on the floor with their customers and employees. This knowledge will help them understand their
operations and how to improve, change or expand them to increase revenues or profits.

A comprehensive guide to managing human resources in the hospitality industry Managing human resources in the
hospitality industry presents special challenges, including highly diverse employee backgrounds and roles, an everpresent focus on guest services, and organizational structures that often diverge from generic corporate models. By
making such industry-specific concerns the cornerstone of its approach, "Human Resources Management in the
Hospitality Industry" provides the definitive guide to successfully employing people in a hospitality organization. The book
approaches hospitality human resource (HR) management as a decision-making practice that affects the performance,
quality, and legal compliance of the hospitality business as a whole. Beginning with a foundation in the hospitality
industry, employment law, and HR policies, the coverage includes recruitment, training, compensation, performance
appraisal, environmental and safety concerns, ethics and social responsibility, and special issues. Throughout the book,
"Human Resources Management in the Hospitality Industry" focuses on unique HR dilemmas faced by managers in the
hospitality industry, including: Understanding the needs of a broad employee group, from hourly workers with tip credit
eligibility questions to high-level accountants ensuring Sarbanes-Oxley compliance How hospitality managers who must
act as one-person HR departments can make effective decisions and understand the consequences to themselves, their
workers, and employers Working with labor unions in the hospitality industry using the labor-related legislation that
affects the industry Managing employees in a global hospitality enterprise Practical and realistic case studies and
numerous examples from various hospitality operations bring the material alive. Internet activities, learning objectives,
"It's the Law" features, current events discussions, review questions, and other important features also help create a
dynamic learning experience for readers. Written by two authors experienced in both hospitality management and
education, "Human Resources Management in the Hospitality Industry" represents the most comprehensive, technically
accurate, and valuable resource available on the topic.
Order of authors reversed on previous eds.
The success of every business in the hospitality industry depends on maximizing revenues and minimizing costs. This
Ninth Edition continues its time-tested presentation of fundamental concepts and analytical techniques that are essential
to taking control of real-world accounting systems, evaluating current and past operations, and effectively managing
finances toward increased profits. It offers hands-on coverage of computer applications and practical decision-making
skills to successfully prepare readers for the increasingly complex and competitive hospitality industry.
Financial Management for Hospitality Decision Makers is written specifically for those 'decision makers' in the industry
who need to be able to decipher accountant 'speak' and reports in order to use this information to its best advantage and
achieve maximum profits. The area of accounting and finance is a vital but often inaccessible part of the hospitality
business. However, having the knowledge and the ability to use it properly makes all the difference to the turnover and
success of a business. Financial Management for Hospitality Decision Makers is written specifically for those industry
executives who need to be able to decipher, appreciate and utilise valuable financial management tools and techniques
in order to realise maximum profits. Highly practical in its scope and approach, this book: · Outlines the procedure and
purpose behind various financial activities - including budgeting, year-end financial statement analysis, double-entry
accounting, managing and analysing costs, working capital management, and investment decision making ·
Demonstrates how an appropriate analysis of financial reports can drive your business strategy forward from a wellinformed base · Clearly highlights the key financial issues you need to consider in a host of decision making situations ·
Includes a range of problems to help readers appraise their understanding of concepts - with solutions provided for
lecturers at http://textbooks.elsevier.com. At all times, the book rigorously applies itself to the specific needs of the
hospitality decision-maker, contextualising and explaining financial decision making and control in this light. Combining a
user-friendly structure with frequent international cases, worked examples and sample reports to illuminate the theory,
Financial Management for Hospitality Decision Makers is ideal for all students of hospitality, as well as being a vital
source of information for practitioners already in the industry.
Cross-Cultural Aspects of Tourism and Hospitality is the first textbook to offer students, lecturers, researchers and
practitioners a comprehensive guide to the influence of culture on service providers as well as on customers, affecting
both the supply and the demand sides of the industry – organisational behaviour, and human resource management, and
marketing and consumer behaviour. Given the need for delivering superior customer value, understanding different
cultures from both demand and supply sides of tourism and hospitality and the impact of culture on these international
industries is an essential part of all students’ and practitioners’ learning and development. This book takes a researchbased approach critically reviewing seminal cultural theories and evaluating how these influence employee and customer
behaviour in service encounters, marketing, and management processes and activities. Individual chapters cover a
diverse range of cultural aspects including intercultural competence and intercultural sensitivity, uncertainty and risk
avoidance, context in communication, power distance, indulgence and restraint, time orientation, gender, assertiveness,
individualism and collectivism, performance orientation, and humane orientation. This book integrates international case
studies throughout to show the application of theory, includes self-test questions, activities, further reading, and a set of
PowerPoint slides to accompany each chapter. This will be essential reading for all students, lecturers, researchers and
practitioners and future managers in the fields of Tourism and Hospitality.
The International Encyclopedia of Hospitality Management is the definitive reference work for any individual studying or
working in the hospitality industry. There are 185 Hospitality Management degrees in the UK alone. This new edition
updates and significantly revises twenty five per cent of the entries and has an additional twenty new entries. New online
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material makes it the most up-to-date and accessible hospitality management encyclopedia on the market. It covers all of
the relevant issues in the field of hospitality management from a sectoral level (lodging, restaurants/food service, timeshare, clubs and events) as well as a functional one (accounting and finance, marketing, strategic management, human
resources, information technology and facilities management). Its unique, user-friendly structure enables readers to find
exactly the information they require at a glance – whether they require broad detail that takes a more cross-sectional view
across each subject field or more focused information that looks closely at specific topics and issues within the hospitality
industry today.
Following a successful debut edition, this new Second Edition of Managerial Accounting for the Hospitality Industry builds
on its strengths of clear organization and the ease with which students work through it. This new edition includes more
basic math support for students and a more developed inclusion of ethical considerations and global changes both in
accounting systems and in the hospitality industry.
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