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This open access volume is the first academic book on the controversial issue of including spiritual care in integrated
electronic medical records (EMR). Based on an international study group comprising researchers from Europe (The
Netherlands, Belgium and Switzerland), the United States, Canada, and Australia, this edited collection provides an
overview of different charting practices and experiences in various countries and healthcare contexts. Encompassing
case studies and analyses of theological, ethical, legal, healthcare policy, and practical issues, the volume is a
groundbreaking reference for future discussion, research, and strategic planning for inter- or multi-faith healthcare
chaplains and other spiritual care providers involved in the new field of documenting spiritual care in EMR. Topics
explored among the chapters include: Spiritual Care Charting/Documenting/Recording/Assessment Charting Spiritual
Care: Psychiatric and Psychotherapeutic Aspects Palliative Chaplain Spiritual Assessment Progress Notes Charting
Spiritual Care: Ethical Perspectives Charting Spiritual Care in Digital Health: Analyses and Perspectives Charting
Spiritual Care: The Emerging Role of Chaplaincy Records in Global Health Care is an essential resource for researchers
in interprofessional spiritual care and healthcare chaplaincy, healthcare chaplains and other spiritual caregivers (nurses,
physicians, psychologists, etc.), practical theologians and health ethicists, and church and denominational
representatives.
Filled with real-world case studies and examples of ethical dilemmas, Understanding Business Ethics, Third Edition
prepares students and managers alike to make ethical decisions in today’s complex, global environment. Bestselling
authors Peter A. Stanwick and Sarah D. Stanwick explain the fundamental importance of ethical leadership, decision
making, and strategic planning while examining emerging trends in business ethics such as the developing world, human
rights, environmental sustainability, and technology. In addition to presenting information related to the Association to
Advance Collegiate Schools of Business (AACSB), the text’s 26 real-world cases profile a variety of industries, countries,
and ethical issues in a way that is relevant and meaningful to students’ lives. The Third Edition features new cases from
well-known companies such as Disney and General Motors, new coverage of emerging topics such as big data and
social media, expanded coverage of corporate social responsibility, and more. Using an applied approach, this text helps
students understand why and how business ethics really do matter!
Discover success in global business today with the most strategic approach to international business topics and unique
coverage not found in other books. GLOBAL BUSINESS, 4th Edition, is the first global business book that answers the
big question, What determines the success and failure of firms around the globe? Globally renowned scholar and author
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Mike Peng integrates both an institution-based view and resource-based view throughout every chapter, bringing an
unparalleled continuity and strategic approach to the learning process. The book combines an inviting, conversational
style with the latest research and examples that reflect the most recent global developments. A wealth of business cases
from Mike Peng and other respected international experts delve into how companies throughout the world have
expanded globally. All-new video cases that cover every chapter's opening case and closing case, world maps that
connect geography and culture to business decisions, and unique global debate sections that draw you into cutting-edge
international discussions help you learn to think independently and view business challenges from a truly global
perspective. With GLOBAL BUSINESS, 4th Edition, you view business through the eyes of a true world citizen and gain
the understanding you need to become an effective manager within today's global business landscape. Important Notice:
Media content referenced within the product description or the product text may not be available in the ebook version.
In the modern globalized economy, it is important for businesses of all sizes to take advantage of the opportunity to enter
diverse markets around the world. Through an international presence, organizations can remain competitive. The
Handbook of Research on Global Business Opportunities combines comprehensive viewpoints and research on various
business enterprises from around the world in companies of all sizes and models, discussing different aspects and
concerns in the global business environment such as corruption, taxation, supply chain management, and economic
impacts. This handbook is an essential reference source for business executives from both large and small firms,
business scholars, researchers, academics, students, and professionals.
Global BusinessGlobal BusinessCengage Learning
This report, published by the OECD's International Futures Programme in co-operation with the Bob Hawke Prime
Ministerial Centre in Australia, aims to stimulate informed debate about the main integration issues facing the Asia-Pacific
region in the ...
For many years to come this volume. . .is surely going to be the ultimate reference work on international business. . .
thanks to Dunning and Lundan, have at their disposal, a wealth of relevant data, as well as theoretical and empirical
analyses, which will enable them to assess the capabilities, contributions and challenges posed by the multinational
enterprises to the global economy. Seev Hirsch, International Business Review Multinational Enterprises and the Global
Economy has become a classic in international business. . . Yet , the book s second edition is even better than the first,
in part because of Professor Dunning s wise decision to choose Dr Lundan as his co-author and to draw upon her deep
knowledge of various strands of research on business government relations and the societal effects of firm behaviour. . .
In addition to being a remarkably useful reference book, Multinational Enterprises and the Global Economy is the first
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book any IB doctoral student should read to understand the significance and richness of IB scholarship as it has
developed over the past 50 years. Alain Verbeke, Journal of International Business Studies The second edition of
Multinational Enterprises and the Global Economy provides unparalleled coverage not only of the literature relevant to IB
research but also of the evolution of IB in the world economy. Dunning and Lundan offer powerful insights into the
societal effects of MNEs and the role of business government relations in the IB context. Journal of International
Business Studies This wonderful book offers the definitive synthesis of the modern literature on the economic aspects of
international business. It is encyclopedic yet full of incisive insights. It is a creative masterpiece which unbundles the DNA
of the multinational enterprise and shows how it is the cornerstone of the field of international business. Alan M. Rugman,
University of Reading, UK The rise of the multinational enterprise, and the consequent globalisation of the world
economy, was arguably the single most important phenomenon of the second half of the twentieth century. This
magisterial book, written by two leading authorities, examines this phenomenon in depth. It explains how foreign
investment by multinationals diffused advanced technologies and novel management methods, driving productivity
growth in Europe, Asia and North America; however, economic inequalities were reinforced as rich countries attracted
more foreign investment than poor ones. This new edition of a classic work is not only an authoritative guide to
contemporary multinational business, but a major historical resource for the future. Mark Casson, University of Reading,
UK This thoroughly updated and revised edition of a widely acclaimed, classic text will be required reading for
academics, policymakers and advanced students of international business worldwide. Employing a distinctive and unified
framework, this book draws together research across a range of academic fields to offer a synthesis of the determinants
of MNE activity, and its effects on the economic and social well-being of developed and developing countries. Unique to
the new edition is its focus on the institutional underpinnings of the resources and capabilities of MNEs, and the role of
MNE activity in transmitting and facilitating institutional change. Since the initial publication of this book more than a
decade ago, the economic, managerial and social implications of globalisation and technological advancement have
become even more varied and prominent. Accompanying these developments, there has been a rise in scholarly interest
in interdisciplinary research addressing the important challenges of an ever-changing physical and human environment.
Drawing on articles and books from international business and economics, as well as economic geography, political
economy and strategic management, a systematic overview of the developments in scholarly thinking is prese
The limited number of global or international strategy textbooks almost exclusively focuses on how to manage larger, multinational
enterprises (MNEs), which primarily come from and compete in developed economies. While MNEs are important, such a focus
ignores the fact (1) that many smaller, entrepreneurial firms have also aggressively internationalized recently and (2) that MNEs
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often have to compete in emerging economies, which increasingly nurture strong local competitors. Most mainstream strategic
management textbooks, while seeming to address the hot theme of globalization, contain only one chapter on international
strategy. Finally, most international business textbooks do have a section (containing several chapters) on international strategy.
However, they always carry a wider coverage of major business functions such as marketing, operations, finance, and accounting,
making them unwieldy. GLOBAL STRATEGY is written to offer a number of new perspectives. These include (1) a broadened
definition of global strategy, (2) a comprehensive and innovative coverage, (3) an in-depth and consistent explanation of cuttingedge research, and (4) an interesting and accessible way to engage students. In this book, global strategy is defined not as MNE
strategy only, but as strategy around the globe. Most global strategy and international business textbooks take the perspective of
the foreign entrant, typically the MNE, often dealing with issues such as how to enter foreign markets. Important as these issues
are, they only cover one side of international business, namely, the foreign side. The other side, naturally, is how domestic firms
compete against each other and against foreign entrants. Failing to understand the other side, at best, captures only one side of
the coin.
"This set of books represents a detailed compendium of authoritative, research-based entries that define the contemporary state of
knowledge on technology"--Provided by publisher.
Kemel Mellahi's name appears as first author in 2011 edition.
Drawing from the combined experiences of Mike Peng and Klaus Meyer International Business provides a comprehensive insight
into contemporary business practices. Covering recent global developments and current issues such as Brexit, as well as the
historical context of international business, the third edition highlights the complex nature of global business.
Presents papers which grapple with some of the most important developments and challenges in International Business, both for
the firms who must fashion strategy within a rapidly changing world economic order and researchers who seek to explain the
nature of these shifts and how firms respond.
Product recalls spanning toys, children's products, food, pet food, and automobiles have increased dramatically in the recent past.
Consequently, the safety of imported products has been pushed to the top of the agenda for companies, consumers, and
governments. It has often been argued that recalls occur due to differences among national standards, cost pressures and
opportunistic behavior by companies. However, analysis of US toy recalls over a 20 year period reveals that the key to decreasing
recalls and harm from defective products lies in improving product designs, learning from recalls and swiftly acting on incidents.
Together, these point to the inherent dangers in the disaggregation of value chain and the need to effectively manage those
dangers.
The global business environment is rapidly changing due to shifts in geopolitical alliances, active support of global international
institutions in promoting market-oriented economic reforms, and advances in the development and use of information technology.
INTRODUCTION TO GLOBAL BUSINESS, 2e addresses these challenges by providing a comprehensive analysis of the global
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business environment and lays the foundation for the functional tools used to better prepare you to manage the global business
landscape. The text flows smoothly and clearly from concept to application, asking you to apply those learning skills into real-world
personal and professional applications. The specialized author team introduces globalization through unparalleled scholarship and
a world-view presentation of the fundamental pillars of the global business environment -- culture, ethics, economics, and
information technology. Important Notice: Media content referenced within the product description or the product text may not be
available in the ebook version.
Discover both sides of international business and how to prepare for the future. GLOBAL STRATEGIC MANAGEMENT, 3E,
International Edition doesn't just show you what it's like for foreign businesses entering a new market; it reveals what domestic
companies must do to survive foreign competition. Easy to read and full of study tools, GLOBAL STRATEGIC MANAGEMENT,
3E, International Edition, helps you prepare for your exams and for your career.
Globalization evokes mixed responses. It is praised for facilitating business, greater trade between nations and reducing poverty,
and is also accused of causing job losses and homogenizing culture. While some nations cheer its benefits, others think of barriers
to protect themselves. Yet, everyone agrees that it is a multidimensional and complex process that continuously reshapes our
environment. Rather than wonder whether globalization is good or bad, it is important to understand how it impacts nations,
organizations and individuals and be prepared to operate in that context.
Discover success in global business today with the most strategic approach to international business topics and unique coverage
not found in other books. Written by renowned international instructor and author Mike Peng, GLOBAL BUSINESS is the first truly
global business book to answer the big question, What determines the success and failure of firms around the globe? This edition
blends both an institutional-based view and resource-based view throughout every chapter for an unparalleled continuity in the
learning process. The book combines an inviting, conversational style with the latest research and examples throughout every
chapter. A comprehensive set of cases from Mike Peng and other respected international experts examine how companies
throughout the world have expanded globally. All-new video cases, world maps, and unique global debate sections help readers
view business challenges from a truly global perspective. Available with InfoTrac Student Collections
http://gocengage.com/infotrac. Important Notice: Media content referenced within the product description or the product text may
not be available in the ebook version.
Routledge English Language Introductions cover core areas of language study and are one-stop resources for students. Assuming
no prior knowledge, books in the series offer an accessible overview of the subject, with activities, study questions, sample
analyses, commentaries, and key readings – all in the same volume. The innovative and flexible ‘two-dimensional’ structure is
built around four sections – introduction, development, exploration, and extension – which offer self-contained stages for study.
Each topic can also be read across these sections, enabling the reader to build gradually on the knowledge gained. Global
Englishes, Third Edition, previously published as World Englishes, has been comprehensively revised and updated and provides
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an introduction to the subject that is both accessible and comprehensive. Key features of this best-selling textbook include:
coverage of the major historical, linguistic, and sociopolitical developments in the English language from the start of the
seventeenth century to the present day exploration of the current debates in global Englishes, relating to its uses as mother tongue
in the US, UK, Antipodes, and post-colonial language in Africa, South and Southeast Asia, and lingua franca across the rest of the
globe, with a new and particularly strong emphasis on China a range of texts, data and examples draw from emails, tweets and
newspapers such as The New York Times, China Daily and The Straits Times readings from key scholars including Alastair
Pennycook, Henry G. Widdowson and Lesley Milroy activities that engage the reader by inviting them to draw on their own
experience and consider their orientation to the particular topic in hand. Global Englishes, Third Edition provides a dynamic and
engaging introduction to this fascinating topic and is essential reading for all students studying global Englishes, English as a
lingua franca, and the spread of English in the world today.
Thorough yet concise, ESSENTIALS OF STRATEGIC MANAGEMENT, Third Edition, is a brief version of the authors' marketleading text STRATEGIC MANAGEMENT: AN INTEGRATED APPROACH. Following the same framework as the larger book,
ESSENTIALS helps students identify and focus on core concepts in the field in a more succinct, streamlined format. Based on realworld practices and current thinking, the text's presentation of strategic management features an increased emphasis on the
business model concept as a way of framing the issues of competitive advantage. Cutting-edge research, new strategic
management theory, and a hands-on approach allow students to explore major topics in management, including corporate
performance, governance, strategic leadership, technology, and business ethics. In addition, a high-quality case program
examines small, medium, and large companies--both domestic and international--so that students gain experience putting chapter
concepts into real-world practice in a variety of scenarios. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
This new Edition of Electronic Commerce is a complete update of the leading graduate level/advanced undergraduate level
textbook on the subject. Electronic commerce (EC) describes the manner in which transactions take place over electronic
networks, mostly the Internet. It is the process of electronically buying and selling goods, services, and information. Certain EC
applications, such as buying and selling stocks and airline tickets online, are reaching maturity, some even exceeding non-Internet
trades. However, EC is not just about buying and selling; it also is about electronically communicating, collaborating, and
discovering information. It is about e-learning, e-government, social networks, and much more. EC is having an impact on a
significant portion of the world, affecting businesses, professions, trade, and of course, people. The most important developments
in EC since 2014 are the continuous phenomenal growth of social networks, especially Facebook , LinkedIn and Instagram, and
the trend toward conducting EC with mobile devices. Other major developments are the expansion of EC globally, especially in
China where you can find the world's largest EC company. Much attention is lately being given to smart commerce and the use of
AI-based analytics and big data to enhance the field. Finally, some emerging EC business models are changing industries (e.g.,
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the shared economy models of Uber and Airbnb). The 2018 (9th) edition, brings forth the latest trends in e-commerce, including
smart commerce, social commerce, social collaboration, shared economy, innovations, and mobility.
Mike Peng and Klaus Meyer have direct, first-hand, experience of researching and teaching in Europe, Asia and North America.
This combined experience makes them uniquely qualified to write this textbook, which offers a comprehensive and accessible
introduction to international business that starts from Europe but ultimately encompasses the globe. The texta s comprehensive
coverage is accessibly arranged around one central question and two core perspectives. The central question is a what
determines the success and failure of firms around the globe? Institutional and resource-based perspectives are utilised to answer
this question. Throughout the text the very latest scholarly research is used to facilitate successful learning of the key concepts, in
order to engage students with the historical context and recent global developments. International Business has been shortlisted
for the 2011/12 CMI Management Book of the Year award in the ebook category. More information about the CMI and the
competition can be found here http://yearbook.managers.org.uk/index5.htm.
International business for the modern firm has to compromise the need to use limited resources and achieve efficiency in the global
marketplace. This book examines these issues from the viewpoint of the internationalized SME, the big multinational and the local subsidiary
drawing on research conducted in different countries.
This book interweaves the concepts of the guidance on globalization, international management, and the intricacies of international business
that many books on the market treat independently. It clarifies and explains culture, cultural misunderstandings, and cross-cultural
interactions. Adekola and Sergi's text is unique in that it offers both the management perspective and the cultural perspective. It is for
managers seeking to thrive in the global economy. This book focuses on managing global organizations, providing a basis for understanding
the influence of culture on international management, and the key roles that international managers play. It clearly shows how to develop the
cross-cultural expertise essential to succeed in a world of rapid and profound economic, political and cultural changes.
International business is synonymous with big challenges. Cultural and institutional complexities remain ever potent, so are newer concerns
like climate change and international terrorism. This timely book examines these challenges from the perspectives of different international
business actors.
This book explores how around the world, women’s increased presence in the labor force has reorganized the division of labor in
households, affecting different regions depending on their cultures, economies, and politics; as well as the nature and size of their welfare
states and the gendering of employment opportunities. As one result, the authors find, women are increasingly migrating from the global
south to become care workers in the global north. This volume focuses on changing patterns of family and gender relations, migration, and
care work in the countries surrounding the Pacific Rim—a global epicenter of transnational care migration. Using a multi-scalar approach that
addresses micro, meso, and macro levels, chapters examine three domains: care provisioning, the supply of and demand for care work, and
the shaping and framing of care. The analysis reveals that multiple forms of global inequalities are now playing out in the most intimate of
spaces.
This book proposes a new concept of "International Leadership with Chinese Characteristics" (ILCC) to interpret China's role in global
governance. The author illustrates how the concept of ILCC is built on the basis of the discussion of Chinese political culture and Chinese
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worldview of international relations and develops a four-step interpretive process as a guidance for conducting the empirical analysis of the
ILCC. The book also shows how Chinese elites conceptually construct and practically implement the ILCC in four case studies - G20, BRICS,
Shanghai Cooperation Organization (SCO), and Belt and Road Initiative (BRI). Peng Bo is an Assistant research fellow at the Institute of
World Economics and Politics (IWEP), Chinese Academy of Social Sciences (CASS) in Beijing. .
Supply chain management, rapidly-advancing and growing ever more important in the global business climate, requires an intense
understanding of both underlying principles and practical techniques. Including both a broad overview of supply chain management and realworld examples of SCM in companies ranging from small to large, this book provides students with both the foundational material required to
understand the subject matter and practical tips that demonstrate how the latest techniques are being applied. Spanning functional
boundaries, this well-regarded book is now in its second edition and has quickly become a standard course text at many universities. This
newest edition continues to provide a balanced, integrative, and business-oriented viewpoint of the material, and deeply explores how SCM is
intertwined with other organizational functions. New material has been added to address the importance of big data analytics in SCM, as well
as other technological advances such as 3-D printing, cloud computing, machine learning, driverless vehicles, the Internet of Things, RFID,
and others.
4LTR Press solutions give students the option to choose the format that best suits their learning preferences. This option is perfect for those
students who focus on the textbook as their main course resource. Important Notice: Media content referenced within the product description
or the product text may not be available in the ebook version.
This is the first book to collect academic studies examining issues related to the potential internationalization of the Renminbi. It considers
policy implications, documents the rising regional importance of the Renminbi and discusses key issues in the increasing use of the Renminbi
in international trade and finance.
Written by leading scholars, this new third edition provides readers with a comprehensive and authoritative examination of emerging markets
across the globe. Fully updated in light of the COVID-19 pandemic and other recent macro drivers, the authors present analytical frameworks,
tools and best practice insights to help readers develop a critical understanding of the growth economies presented within the book,
alongside their common characteristics, evolution, and significance in the global economy. Making use of original cases encompassing
countries including Brazil, China, Russia, Thailand, Turkey and Uzbekistan, the authors explore the unique challenges and opportunities for
emerging markets throughout the world today, including the rising middle class, partnering, and negotiation techniques. This text is essential
reading for international business students, researchers and practitioners focused on business in emerging markets.
In the past 13 years since the publication of Longwall Mining, 2nd edition in 2006, although there have been no major changes in longwall
mining technology and operations, many incremental developments in the whole system as well as various subsystems of the existing
longwall mining operational technologies as detailed in the 2nd edition have been added to this edition. Major developments are automation,
and health and safety technology, as well as equipment reliability, thereby greatly increasing productivity and cutting cost. In particular, the
longwall system can now run automatically cut by cut forever without operators' intervention provided that the geology allows it. Other health
and safety features such as LASC, personal proximity detection, color lighting, automatic shield water sprays and remote shearer control are
fully operational. There are more than 7000 sensors installed in current longwall mining systems. The big data obtained and fast
communication technology have been fully utilized to improve and solve operational problems in real time. Those features are fully
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documented in the new edition. In pursuit of high productivity and cutting cost, life cycle management that increases equipment reliability has
been implemented by OEM. Automation improvement such as tail-end automatic chain tensioner greatly extends AFC chain's service life.
Other incremental improvements including dust and methane controls, entry development, panel design and face move are addressed.
Additional operational issues such as extension of panel width and compatibility test are also discussed. Since the last plow longwall mine
was closed in 2018, the chapter on plow longwalling has been dropped and in its place Automation of Longwall Components and System is
added. Also, a new chapter Longwall Top Coal Caving Mining (LTCC) is added due to its successful application in Australia since 2005.
Longwall Mining, 3rd edition will be of interest to professionals and academics in the field of mining engineering specifically, serving both as a
reference work and an (under)graduate textbook, but will also interest civil, geomechanical and geological engineers and rock mechanics
professionals, as well as coal operators, mining consultants, researchers, equipment manufacturers, and government regulators.
Discover both sides of international business and how to prepare for the future. GLOBAL STRATEGY, Third Edition, doesn't just show you
what it's like for foreign businesses entering a new market; it reveals what domestic companies must do to survive foreign competition. Easy
to read and full of study tools, GLOBAL STRATEGY, Third Edition, helps you prepare for your exams and for your career. Available with
InfoTrac Student Collections http://gocengage.com/infotrac. Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.
This book offers a systematic and comprehensive introduction to the Arctic in the era of globalization, or as it is referred to here, the
‘GlobalArctic’. It provides an overview of the current status of the Arctic as a result of global change, while also considering the changes in
the Arctic that have a global effect. It positions the Arctic within a broad international context, it addresses four main themes are discussed:
economics and resources; environment and earth system dynamics; peoples and cultures; and geopolitics and governance. Gathering
together expert authors and building on long-term research activities, it serves as a valuable reference for future research endeavors.
Situated at the forefront of interdisciplinary research on ferromagnetic microwires and their multifunctional composites, this book starts with a
comprehensive treatment of the processing, structure, properties and applications of magnetic microwires. Special emphasis is placed on the
giant magnetoimpedance (GMI) effect, which forms the basis for developing high-performance magnetic sensors. After defining the key
criteria for selecting microwires for various types of GMI sensors, the book illustrates how ferromagnetic microwires are employed as
functional fillers to create a new class of composite materials with multiple functionalities for sensing and microwave applications. Readers
are introduced to state-of-the-art fabrication methods, microwave tunable properties, microwave absorption and shielding behaviours, as well
as the metamaterial characteristics of these newly developed ferromagnetic microwire composites. Lastly, potential engineering applications
are proposed so as to highlight the most promising perspectives, current challenges and possible solutions.
Traditionally, international business (IB) texts survey the field from a USA perspective, going on to compare the USA to the rest of the
business world. This text addresses IB from a purely multinational perspective. International Business is examined from the USA angle, going
on to address IB issues from other countries’ perspectives, what we call the “Reverse Perspective.” The authors interview business
executives and politicians from a number of countries including the USA, Canada, Mexico, Brazil, Colombia, Argentina, India, Hong Kong,
Taiwan, China, Japan, South Korea, Germany, Italy, and Russia. These interviews are incorporated at appropriate points in the text providing
first-hand information and practical insight. Cases include: Air Arabia, Gap, Diebold Inc, Matsushita, AMSUPP, NIKE, China Eastern Airlines,
Luton & Dunstable Hospital, Harley Davidson, Cassis de Dijon, Green investments in Belize, Chicago Food and Beverage Company,
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